Introduction

Carlos A, M. Gouvela, Carminda Silvestre and Luisa Azuaga
University of Lisbon Centre for English Studies

Contextualisation

This book comprises contributions by academics, researchers and
professionals from different countries and disciplines interested in the
general field of discourse and communication in the enterprise. In that sense,
and despite differences in motivation, purpose and theoretical background,
all the authors included here share the same interest in language in use and
the framing of discursive and cultural practices in the enterprise.

Thought as a means for the foregrounding of research on organisational/
business discourse, a new area of studies that has been emerging in the last
decade, the book aims at making clear the potentialities of applied linguistics
in relation to other fields, namely those that intend to shed some light on
organisational culture, knowledge and practices. It is intended, then, to
contribute to the rethinking of certain beliefs, values and/or practices within
organisations and in the discourses they motivate. It is not particularly
directed to academics but to a general readership, including people who
exercise their profession in enterprises and other organisations.

These aims echo Bourdieu's (2002) concern on the role of the researcher
and the questioning of whether people paid by the State to do research
should keep their findings only to themselves and their colleagues. Claiming
that it is absolutely necessary to submit one’s research and findings to the
criticism of colleagues, Bourdieu then adds that there is no reason why one
should stop there and not go one step further and bring to public knowledge
what was in fact collectively acquired and evaluated. It was on behalf of this
commitment and with the purpose of narrowing distances between the academy
and the entrepreneurial world that we decided to publish the present book.

The key factors that frame most of the research in this book are: i) the
recognition that the world is undergoing an historical process which is
redrawing its economic, political and cultural geographies into a complex



and contradictory system of interplay between global forces and local agents;
ii} the awareness that conventional borders play an increasingly irrelevant
role within the actual patterns of much economic, political and cultural
activity, with the mobility of goods and services in the economic sphere
leading to the interrelated mobility of professionals. Companies, no martter
their classification under international, transnational or national, face
problems resulting from the interplay between globalising and local forces that
sometimes overlap but often confront each other. In spite of the increasing
powerless roles these borders play, the idea of globalisation does not, however,
mean homogencity. The “glocalised” uptake and use of transnational flows
of discourse, images, and texts”, to quote Luke (2002: 108), as a means for
reacting against and incorporating globalised practices and systems is in fact
a reality nowadays, and calls for an expanded research agenda on the part of
researchers in the different social sciences.

Companies and enterprises live in and reflect this changing world, where
economy has been shifting its emphasis from production to consumprion
and where adjustments in established practices of work are ingredients that
theoreticians and technicians on organisations insist on. These adjustments
are seen as new ways of operating and as a crucial requirement for future
prosperity ot even the company’s survival. In these restructuring practices
language is a basic tool, as some professionals are already becoming aware of;
for instance, in a 1991 interview for the Harvard Business Review, when
asked about some tangible signs of change in an organisation, Raymond
Smith, Bell Atlantic’s Chief Executive Officer, answered: “The language is
changing”. This same point of view has also been stated by both academics
and rescarchers in the social sciences who theorise and analyse the
transformations of late modernity. In fact, research done in different areas
has been stressing that the transformations we are experiencing are to a
certain extent transformations in language and discourse. This is made clear
by Chouliaraki and Fairclough (1999: 4), when they state that changes in
late modernity exist not only as processes but also as discourses:

It is an important characteristic of the economic, social and cultural
changes of late modernity that they exist as discourse as well as
processes that are taking place outside discourse, and that the
processes that are taking place outside discourse are substantially
shaped by these discourses. For example, flexible accumulation’
as a new economic form has been ‘talked into being' in the
substantial literature on the new capitalism — including the works

of management ‘gurus’ which fill the shelves of airport and railway
bookshops internationally — as well as being into practice through
practical changes in organisations.

New possibilities of research were opened up with the politics of
globalisation and the restructuring of social practices and processes, with
social researchers being called up to intervene in the analysis of institutional
and social changes. Different professional groups have required this
intervention when considering professional training and development.

As a result of these changes, a new paradigm of thought calling for
different practices has emerged, that is, new ways of thinking, behaving and
communicating, It is within the scope of linguistics to put forward some
questions on representations of the world, to doubt fixed or taken for granted
beliefs or values, to bring into the foreground some fixed practices that
construct the way we perceive the world around us. But linguistics is not the
only discipline that has worked on language and discourse. Sarangi and
Coulthard (2000: xix) stress precisely this when they say that there were other
disciplines contributing to our understanding of how communication works.

To see the importance of discourse and the discursive turns within and
across different disciplines, it is worth looking at how it has been
approached by many distinct perspectives. It was with this purpose in mind
that the idea of bringing together academics, researchers and professionals
working on the areas of applied linguistics and related fields seemed to us a
possible approach, among others, to get to know what is being done and
what can be done in linguistics and in the field of discourse in general. The
comprehensive coverage of topics, approaches, methodologies and also
dilemmas of linguistic research within the field of the entreprencurial world
that can be found in this book will certainly provide readers with a fairly
good understanding of how linguistics helps to explore the complex
connections between the individual, the insticutional (company) and the
social, at both a glocalised and a globalised level.

Applied Linguistics and the study of language related topics

The boundaries between disciplines working with language, discourse
and communication do not correspond to objective boundaries; they rather
represent a manageable heuristic device to focus on the work of the researcher.
Linguistics, the scientific study of language, has been moving ourward from
phonological and syntactic theory and a concentration on idealised forms of






